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NOTÍCIA LEGAL:

O Publicador se esforçou para ser o mais preciso e completo possível na criação deste relatório, não obstante o fato de ele não garantir ou representar a qualquer momento que o conteúdo é preciso devido à natureza em rápida mudança da Internet.

Embora tenham sido feitas todas as tentativas para verificar as informações fornecidas nesta publicação, o Publicador não assume nenhuma responsabilidade por erros, omissões ou interpretações contrárias do assunto aqui descrito. Quaisquer negligências percebidas de pessoas, povos ou organizações específicas não são intencionais.

Este livro é um guia de senso comum para o marketing online. Nos livros de conselhos práticos, como qualquer outra coisa na vida, não há garantias de renda. Os leitores são aconselhados a responder a seu próprio julgamento sobre suas circunstâncias individuais para agir em conformidade.

Este livro não se destina ao uso como fonte de aconselhamento jurídico, comercial, contábil ou financeiro. Todos os leitores são aconselhados a procurar serviços de profissionais competentes nas áreas jurídica, comercial, contábil e financeira.

Você deve imprimir este livro para facilitar a leitura.
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Sites da Web 2.0 expostos!

Você testemunhou, foi vítima ou pelo menos ouviu falar do estouro da bolha pontocom no outono de 2001. Fortunas que haviam sido feitas da noite para o dia foram perdidas da noite para o dia.

O céu estava caindo. Foi um momento muito assustador para muitas pessoas. Alguns disseram que a World Wide Web era apenas uma idéia exagerada que havia sido exagerada e que o acidente era uma prova irrefutável desse fato.

No entanto, houve alguns sobreviventes do colapso pontocom de 2001. Os sobreviventes tinham algumas semelhanças importantes e houve quem insistisse que a Internet era mais importante do que nunca e que tinha um futuro muito brilhante.

Um dos que viram os resultados do ponto.com em 2001 como um "copo meio cheio" em vez de um "copo meio vazio" foi um homem chamado Tim O'Reilly. O'Reilly (da O'Reilly Media) se encontrou com Dale Dougherty, da Media Live International, em 2004. Desse encontro, nasceu o termo 'Web 2.0'.

A definição que Tim O'Reilly dá para a Web 2.0 é: "A Web 2.0 é a revolução nos negócios da indústria de computadores causada pela mudança para a Internet como plataforma e uma tentativa de entender as regras de sucesso nessa nova plataforma.
A principal dessas regras é a seguinte: crie aplicativos que aproveitem os efeitos da rede para melhorar quanto mais pessoas os usarem. " 

A Web 2.0 pode ser vista como uma atualização para a World Wide Web. Ainda é a web, mas é uma versão nova e aprimorada da web.

Novas tecnologias, como blogs, favoritos sociais, wikis, podcasts e feeds RSS, são apenas algumas das tecnologias que estão ajudando a moldar e direcionar a Web 2.0. 

A Web antes do travamento do pontocom é frequentemente referida como Web 1.0 agora, mas apenas desde a cunhagem do termo Web 2.0.

Algumas das diferenças mais óbvias entre a Web 1.0 e a Web 2.0 são: DoubleClick substituído pelo Google AdSense, Britannica Online substituída pela Wikipedia, Páginas pessoais substituídas por Blogs, Sistemas de gerenciamento de conteúdo substituídos por Wikis e Diretórios substituídos por Tagging.

Essas são apenas algumas das diferenças entre a Web 1.0 e a Web 2.0, mas são as principais. 

Você observará que, se observar com atenção, o ponto comum de muitas das diferenças entre a Web 1.0 e a Web 2.0 é que a Web 1.0 foi dirigida e controlada pelos 'futuros poderes' e a Web 2.0 é dirigida pelos usuários.

Essa é uma enorme diferença e a que está tornando a Web 2.0 cada vez mais amigável para o usuário, sem mencionar cada vez mais lucrativa para as pessoas comuns. Você pode até chamá-lo de mudança de poder de proporções sísmicas.

Uma vez que os sites que podiam ser acessados ​​na Internet eram construídos e controlados por apenas alguns e certamente não eram "interativos", hoje qualquer pessoa com uma idéia, alguns dólares e apenas um pouco de conhecimento pode criar um site da Web 2.0 que seja completamente interativo e transforme-o em uma empresa lucrativa, se assim o desejar.

A tecnologia está lá. É fácil de usar. É acessível e é relativamente barato .... alguns deles são gratuitos.

Muitos sites que começaram como sites estáticos agora estão adicionando recursos como blogs e fóruns e se lançando no futuro do comércio na Internet. Os sites que continuam sendo 'velhos' estão ficando cada vez mais para trás.

Agora, apenas pessoas comuns esperam poder fazer perguntas e obter respostas de sites e esperam que os sites sejam pelo menos um pouco interativos. A Internet sempre foi e ainda é uma plataforma de informações, mas com a Web 2.0 ela também se tornou uma plataforma de participação.

Vejamos apenas algumas das inovações da Web 2.0 e como essas inovações mudaram a maneira como todos usam a World Wide Web:

Blogs: Blog is a term that is derived from the blending of the two words ‘web’ and ‘log’....Blog. Fairly early in the history of the World Wide Web people could build personal web pages. It is true that not many people did build personal webpages but it was, nonetheless, possible.

Still, these personal webpages were static websites. The owner of the website could post information about himself or his interests but others could only read the information that the owner of the website posted.

He could keep an online journal that he could allow others to read but it was ‘read only’. 

Then along came technology. Blogging software was developed. Now those who had personal websites could not only post about themselves, but they could allow their visitors to comment on what had been posted or ask questions. It was a huge advancement. 

Por causa dessa tecnologia, hoje os blogs são um grande negócio.

As pessoas visitam e postam em blogs em toda a Internet sobre todo e qualquer assunto no qual estão interessados ​​e os proprietários desses blogs descobriram que podem tornar seus blogs muito, muito lucrativos. 

Social Bookmarking: Os favoritos sociais são mais ou menos um subproduto dos blogs, mas são baseados na mesma tecnologia básica.

Sites de favoritos sociais, como o Delicious, permitem que seus usuários enviem seus próprios favoritos favoritos para que todos os outros no mundo possam ver e usar esses favoritos.

Quando um usuário carrega seus favoritos do site favorito em sua conta online, um backlink é criado para esse site. Quando um número suficiente de pessoas clica no link, o site que foi marcado como livro é indexado e ganha uma classificação pelos mecanismos de pesquisa.

It is a form of user driven advertisements that is far more successful than any kind of paid-for advertising can ever be. 

There are a great many social bookmarking sites on the Internet now and new software is being developed all the time that makes these sites more and more productive as advertising tools and traffic driving tools. 

Wiki: A short definition of Wiki is “Wiki is a piece of server software that allows users to freely create and edit Web page content using any Web browser. Wiki supports hyperlinks and has a simple text syntax for creating new pages and crosslinks between internal pages on the fly.”
In short Wiki technology allows editing of material posted on a website by the poster or by others. 

O melhor exemplo da tecnologia Wiki é a ação na Internet é a Wikipedia. Na maneira antiga da Web 1.0 de fazer as coisas, o proprietário de um site tinha controle total sobre todo o material publicado no site e apenas os proprietários do site podiam editar o material publicado no site.

Com o advento da Web 2.0, essa idéia seguiu o caminho do cavalo e do buggy. 

Feed RSS:O acrônimo RSS significa Really Simple Syndication e é mais um recurso da Web 2.0 que permite que a web seja dirigida por pessoas, e não pelos poderes que estão por vir. Quem usa conteúdo RSS usa tecnologia de leitura ou agregação. Os usuários se inscrevem nesses feeds.

O leitor ou agregador verifica o site do usuário e, quando o site tem novo conteúdo, ele é coletado e enviado ao usuário. Essa é uma explicação bastante simplificada, mas é basicamente assim que funciona.

Um leitor ou agregador com base no cliente é um programa independente anexado a um programa existente, como um navegador da Web ou um leitor de e-mail. 

Um leitor ou agregador baseado na Web disponibiliza os feeds do usuário em qualquer computador com acesso à Web. 
Podcasts ou Webcasts: À medida que as conexões de conexão à Internet de banda larga e as redes sem fio se tornam cada vez mais comuns em todo o mundo, o podcast ou webcast está ganhando popularidade.

Enquanto as pessoas ainda leem, elas são melhores em procurar e ouvir informações graças à televisão, portanto, o advento de podcasts ou webcasts. 

Você pode encontrar e sintonizar podcasts ou webcasts em praticamente qualquer assunto que se possa imaginar hoje. Quem tem blogs está usando essa tecnologia para vender produtos e promover seus sites em números recordes.

A Web 2.0 está definitivamente aqui para ficar e aqueles que ainda estão tentando fazer as coisas da maneira antiga da Web 1.0 estão ficando para trás dessa onda de hoje e do futuro. Haverá alterações na Web 2.0?

Bem, é claro, haverá. A Web 2.0 é fluida e está em todas as mudanças. Nova tecnologia será desenvolvida e, à medida que for desenvolvida, as pessoas a usarão. Afinal, as pessoas são a força motriz da Web 2.0.

E, você pode perguntar, quem se beneficiará mais da Web 2.0? Serão aqueles que abraçarão as novas tecnologias quando elas se tornarem disponíveis e seremos nós ... todos nós.

A internet não pertence mais a poucos e privilegiados. As grandes empresas perderam vantagem. A Internet e a Web 2.0 nivelaram o campo de jogo.

Todos nós (você, eu e todos aqueles que têm acesso à Internet) agora podemos competir e vencer. 

Blogging

Os blogs estão em alta no momento. Pode até ser chamado de palavra da moda. Mas também é a onda do futuro para o marketing na Internet. 'Blog' é um termo que na verdade é uma combinação de duas palavras comuns.

Essas duas palavras comuns são 'web' e 'log'. Eles foram combinados com o termo 'blog', abreviação de log da web.

Os blogs são o resultado do uso da nova tecnologia que coletivamente torna conhecido o que é hoje e a Web 2.0. Você verá o termo "sites da Web 2.0" usado com frequência, mas o que exatamente esse termo significa?

De volta ao passado obscuro e empoeirado da Internet (alguns anos atrás) em 2001, houve um acontecimento que agora é chamado de ponto com busto. As pessoas que possuíam um grande conhecimento técnico criaram sites, os promoveram e ganharam milhões com idéias especulativas que não eram baseadas na realidade.

The internet was a one-way street. Those who had the technical know-how to build websites posted what they wanted their readers to know and nothing more. The Internet was a relatively new thing and people bought into this one-way communication but only for a short few years.

Fortunes were made and lost overnight. There are those who blame the dot com bust on nothing more than technological break through....and it could be that they are right. 

As technological advances started making building websites easier and easier, more and more people built websites and jumped on the Internet marketing bandwagon.

They began sending out millions and millions of unsolicited marketing emails daily. These emails were known as SPAM. 

O SPAM ficou tão ruim que o Congresso dos Estados Unidos aprovou a lei CAN SPAM no final de 2001 e tornou-se a lei da terra no início de 2002. Essa foi a punção final da bolha da Internet, que já estava deflacionando, e deixou o resto da saída de ar. 

Os profissionais de marketing na Internet precisavam obter permissão dos destinatários antes que eles pudessem enviar e-mails de marketing e muitas das empresas não poderiam sobreviver ao golpe. Aqueles que começaram a criar listas de inscrição.

As listas de inscrição são uma grande parte (talvez a maior parte) de todas as operações bem-sucedidas de marketing na Internet que estão vivas e bem hoje e que a necessidade de uma lista de inscrição nunca desaparece, mas foi complementada.

Foi complementado por blogs. Agora, os profissionais de marketing da Internet que têm blogs podem dar aos membros da lista de participantes em potencial a única coisa que todos querem ... uma voz.

Blogs are now discussed in the same breath and given equal weight among successful Internet marketers as opt-in lists.

You can, of course, have one without the other but it is of far greater advantage to have both and a blog is one of the best ways available to build a long and impressive opt-in list. 

People have been keeping journals of course for centuries but the Internet version of journal keeping that we call blogging is far different. Rather than it being just the details of a personal life or the musings of a single person, blogging is more a source of shared information today. 

Blogs are dedicated to specific topics. These topics are as varied as the people who have blogs. Let’s make up a fictional blog website and see how it works.

The owner of this travel blog might post the details of trips that they have taken, invite questions but those planning on making similar trips, and provide information about products and services for which they are affiliate marketers. 

We all know that website traffic is one of the keys that unlocks successful Internet marketing. The secret of creating an astounding amount of traffic to a blog website is social bookmarking.

There are many social bookmarking sites on the Internet. These sites allow users to upload their favorites to lists where others can click on the links in those lists. Users are able to categorize their lists and create tags for each link within their lists.

Each time another user clicks on a link in a user’s list a back link is created. As the back links multiply, indexing is accelerated. 

Muitos dos que criaram blogs muito bem-sucedidos (e lucrativos) fazem uso de avanços na Web 2.0 como feeds RSS, podcasts e webcasts para aprimorar e promover os sites de seus blogs. 

O software de blog geralmente faz parte dos serviços da Web, mas também pode ser adquirido separadamente a preços muito baixos. 

Quando um blog é criado por um usuário, há muitas opções que devem ser feitas. A primeira e mais óbvia escolha é o tópico do blog. Para quem planeja monetizar seu blog, a escolha do tópico é muito crítica.

Se um usuário já é um comerciante ativo da Internet em um nicho de mercado específico, a escolha é fácil, mas se um usuário está apenas começando no marketing na Internet, a escolha de um tópico pode ser muito mais difícil.

Pesquisa é necessária. É importante escolher um mercado viável. Simplesmente não haverá muito dinheiro ganho com um tópico como a tecelagem com cestas de água.

Uma das melhores maneiras de pesquisar e encontrar um tópico viável é visitando outros sites de blogs e fóruns na Internet.

Você pode considerar ir a um dos sites de favoritos sociais como o Delicious para descobrir o que os outros estão preocupados ou os tópicos sobre os quais estão buscando informações. 

Depois que um tópico é selecionado, o próximo passo é criar um blog. Existem muitas empresas de hospedagem na web por aí e muitas delas oferecem recursos de blogs.

Existem até empresas de hospedagem especializadas em sites de blogs. Um dos mais conhecidos é o Word Press, mas existem muitos outros por aí.

There was a time when only gurus could build websites. It was necessary to be proficient in the use of HTML among many other things but that is simply no longer the case.

Web 2.0 technology now allows even novices who have never even thought of building their own website to do exactly that and to do it very quickly and very efficiently.

There are, of course, some things that one needs to know but these are things that are very easily learned and there are even blog websites that teach you how to build a blog website. 

Once a blog website is up and running, then it is important to get the search engine spiders to visit the site so that it can become indexed and appear in searches made on search engine sites. This is the place where social bookmarking comes into play. 

Existe um software por aí que torna muito, muito fácil listar seu site com muitos sites de bookmarking social, tudo ao mesmo tempo. Isso pode ser feito de maneira rápida e fácil.

Proprietários de sites de blog aprenderam a se ajudar em um sentido. Eles podem executar ping nos sites uns dos outros e criar links de retorno para os dois sites escolhidos pelas aranhas dos mecanismos de pesquisa.

Os sites da Web 2.0 são orientados pelo usuário, diferentemente dos antigos sites da Web 1.0. O proprietário do blog tem controle de conteúdo, mas ele também permite que os visitantes do site do blog adicionem conteúdo e alguns até permitem que o conteúdo seja editado pelos usuários.

Onde os sites da Web 1.0 foram construídos para que informações e idéias fluissem apenas de uma maneira (do site para o visitante), os sites da Web 2.0 permitem que as informações fluam de duas maneiras. 

Many even brand new blog website builders use RSS feeds, podcasts and webcasts to enhance their blog websites. Of course people still read but people also like to get information via audio and video. 

Bloggers don’t even have to record their own audio and video products. There are websites out there which will supply audio and video products...some of these are even free of charge. 

The old idea that a blog is simply a web log or a journal are a little behind the curve. Blogs today are far more than that. Today’s blogs are rich with information that is constantly changing. 

You can find very active blogs that discuss controversial topics like politics and religion and you can also find blogs that are dedicated to nothing but pure pleasure like travel, fishing, hunting, gold, sewing, needlecrafts, boating, etc.

There are blogs that are devoted to business concerns. There are blogs about blogs. It would not be likely that you could think of a topic that holds any interest for human beings in general and not be able to find more than a few blogs that are currently discussing them. 

Yes, blogging is a buzz word and it is a ‘hot’ topic of today but it is also the wave of the future where Internet marketing is concerned.

Find a topic that you are interested in...even passionate about....and go out there and start your very own blog. If you construct the site well and if you pursue social bookmarking, you can begin to create your own online empire. 

Social Bookmarking

What is Social Bookmarking?

According to Wikipedia, social bookmarking is defined as: “Social bookmarking is an activity performed over a computer network that allows users to save and categorize a personal collection of bookmarks and share them with others.

Users may also take bookmarks saved by others and add them to their own collection, as well as to subscribe to the lists of others - a personal knowledge management tool.” 

Actually, the idea was first launched back in 1996 as ‘itlist’. Other similar sites quickly followed but that all went belly-up with the dot-com bubble bust in 2001. The idea is new again now with the advent of Web 2.0 and this time around it is thriving. 

Who is Using Social Bookmarking?

In a word....everybody! Researchers have found social bookmarking sites to be an invaluable tool as they conduct research and find the need to share information about research with their colleagues.

Professionals like doctors, lawyers and engineers are using social bookmarking services in record numbers. 

But social bookmarking is far more than simply a tool for research. People from all walks of like are using social bookmarking.

Users of popular websites like Friendster, FacE-Book and MySpace have found that it is very easy to share information about websites that they find to be of mutual interest.

Networks of friends can be set up so that whenever a new posting is made to a social networking site other members of the network are notified immediately by RSS feed. 

With all of this instant communication happening, you can see why those who are involved in Internet marketing are very much in touch with social bookmarking sites.

These innovative marketers join such sites as Friendster, FacE-Book or MySpace and while they are having a lot of fun, they are also selling their products and services.

They are getting visitors to their websites. They are improving their PageRank. They have found that social bookmarking is one of the very best search engine optimization tools that have come along in a very long time. 

How Does Social Bookmarking Work?

The basic concept of Web 2.0 is that it is user-directed and social bookmarking is a part of Web 2.0 so it is, of course, user directed. Social bookmarking is a way of organizing and categorizing information with the use of ‘tags’.

Tags are user generated and are based upon key words that identify the bookmark so this is a true user-directed way that information is organized and categorized. 

When a bookmarked site is clicked on, the social bookmarking site identifies the person who created the bookmark and provides access to other sites that the same user has bookmarked.

Now, the person who created the bookmark and the tag is also provided information about how many times the link has been clicked on as well as who clicked on it.

This system makes it very easy for like-minded people to make social connections and to identify others who have the same interests. Over time a community of users develops. 

As a community of users develops, they sometimes develop a very unique set of key words that define resources of common interest. These unique sets of keywords have come to be referred to as ‘folksonomy’.

Wikipedia defines the term, folksonomy as: “Folksonomy is a neologism for a practice of collaborative categorization using freely chosen keywords. More colloquially, this refers to a group of people cooperating spontaneously to organize information into categories.

In contrast to formal classification methods, this phenomenon typically only arises in non-hierarchical communities, such as public websites, as opposed to multi-level teams.” 

How will Social Bookmarking Impact the Web?

Actually, it is pretty clear right now that social bookmarking is having a huge impact on the way that information is being classified, categorized, stored and exchanged.

It is impossible to believe that in the future the impact will be even stronger. Web 1.0 was static but Web 2.0 is fluid. The face is ever changing.

The technology that social bookmarking is based upon is really rather simple...there isn’t anything complex about it. It is user friendly. The level of knowledge needed to gain huge benefits from social bookmarking is low.

People do not have to be computer gurus to make use of the technology at all. The technology is so simple and the system is so easy to use that it will continue to grow in popularity into the foreseeable future. 

Because of this inevitable growth of social bookmarking and the easily used tagging of such things as multimedia files, it may well be just as inevitable that the design and function of databases themselves will also change drastically. 

They may have to change just to be able to accommodate this new way of managing information. 

How is Social Bookmarking Affecting Education?

Teaching and learning are the two components of education. The objective of transferring information and knowledge from one person to another person or a group of persons is being greatly affected by social bookmarking.

The exchange of information and the coming together of like-minded individuals into loosely knitted online communities are both impacting education as a whole. 

For so many centuries education suffered from slow communication. Today the internet itself has greatly speeded up communication and social bookmarking has doubled that speed in the last few years. 

Social bookmarking has created a method whereby bibliographies, papers, etc. can be easily and quickly shared and accessed by multiple people at the same time. These same resources can be altered or edited in real time. 

Why is Social Bookmarking Important to Internet Marketing?

There are several ways in which social bookmarking is having an affect on internet marketing. It would be hard to determine just which effect is having the greatest impact. 

The ability to create tags using key words which social bookmarking sites allow is very attractive to internet marketers.

It didn’t take the internet marketing community long to figure out that these links and the backlinks that are created when the links are added to other favorites lists cause search engine spiders to visit websites and that PageRank can be dramatically increased along with the number of visitors to a website.

The more visitors, as any internet marketer worth his salt knows, means more sales of products and services.

So social bookmarking sites provide free advertisement, increase the number of visitors to a website and are a great search engine optimization tool to boot. 

Another asset that internet marketers quickly became aware of that social bookmarking sites provide is that they are great research tools in and of themselves.

For example: a website owner might find that a ‘sailing’ tag is also associated with a ‘boat repair’ tag. That information can open doors for business expansion. 

Is There a Down Side to Social Bookmarking?

If there is an up-side, you can bet there is always a down-side for anything and everything and social bookmarking is not the exception to that rule. 

The very fact that social bookmarking is user driven is one of the potential down sides of it. Users are not professionals. Users are just people and the ability to use social bookmarking sites for fun as well as for profit does not require a great deal of technical knowledge.

As a matter of fact, it requires almost none. And because users are ‘amateurs’ (for lack of a better word), key words used in tags are not consistent. The information is sometimes scattered and key words that seem logical to amateurs don’t necessarily lead to related topics. 

Yet another potential down-side and one that is happening more and more frequently is that users are abusing the system. Since it is a user driven system it is more susceptible to abuse and misuse.

There are spammers out there that are bookmarking the same site multiple times.

The idea, of course, is that the more times the link appears the better the search engine spiders like it and the more apt the link is to be clicked on and the more apt it is that the site will be visited.

More visitors always equal more sales of products and services. 

What is The Bottom Line of Social Bookmarking?

The bottom line is that social bookmarking is here and it is here to stay. People are using social bookmarking sites to make social connections as well as to form communities. 

From the internet marketing point of view, social bookmarking is a tool that can be used to increase search engine optimization, the number of website visitors and ultimately increase sales but there is also the possibility of the system being abused.

Like everything else...the more social bookmarking is abused, the less effective it will become. 

Internet marketers are learning that they can have a lot of fun by using sites like MySpace, FacE-Book and Friendster and social bookmarking sites and make a lot of money in the process. It’s what is known as a win/win situation and one that internet marketers are flocking to in droves. 

Social Networking

Social networking isn’t a new phenomenon. It wasn’t invented in the twenty-first century. Every Elks Lodge, Lions Club, Chamber of Commerce, Church, Sewing Circle, Book Club, etc. that ever existed afforded an opportunity for social networking. Some social networking groups are secretive.

They have passwords and secret signals that help one member identify another member. Others may be more open but they are aware of who is and who is not a member in good standing of the social networking group. 

The members of any social networking group identify with and help other members of their group. They provide information to one another that is mutually beneficial.

They tell each other when something of interest or something of concern in happening that is interest to or a threat to their particular social network and the members collectively pursue the interest or ward off the threat. 

These social networking groups can be either very close knit or very loosely organized or even have no apparent organizational structure at all. The organization is of a great deal less importance to the members than the benefits that each gains from it. 

Many times social networking groups are work related. 

For example: you have very likely heard of the way that law enforcement personnel stick together and ‘watch each other’s backs’ so to speak.

This social networking group is often referred to as ‘the long blue line’. 

Another work related social networking group is long distance truck drivers. By using their CB radios, they stay in contact with one another and warn each other of road hazards. If one of them has a problem, others go to his or her aid. 

No, social networking was not invented in the twenty-first century and it didn’t come into being with the advent of the personal computer.

It has been around probably since the beginning of time in some form or another but the advent of the personal computer certainly put a new spin on social networking. Web 2.0 has really kicked social networking up several notiches.

No longer is social networking limited to people who work at the same jobs or who live in the same communities. Social networking is now world wide and easily accessible to everyone who has access to a computer and an internet connection. 

It all started with the advent of instant messaging technology but it has grown far beyond that limited ability. With instant messaging it was necessary to let others see your email address and so you lost much of your anonymity.

In today’s Web 2.0 world, social networking and complete anonymity are both possible.

The online dating sites are a very good example of this compatibility. People can register and pay for memberships on online dating sites and conduct an entire relationship for many months without either party knowing the other party’s real name, ISP email address or the name of the city in which they live.

All communication is conducted on the online dating website itself thus affording both social networking and anonymity. 

There are Web 2.0 websites that are dedicated to nothing BUT social networking. One of the better known ones among the younger set is MySpace but there are at least a hundred different social networking sites on the internet and probably a lot more that that. 

Web 2.0 social networking sites are divided in many different ways.

There are social networking sites that are dedicated to specific ethnicities; BlackPlanet.com is for African Americans, Babbello is for Australian teenagers, FaceBox is for European young adults, Gronco.net is for Poland, iWiW is for Hungary, Migente.com is for Latinos, Mixi is for Japan are just a few examples. 

Social networking sites are also divided sometimes by interests. For example you can find such social networking sites as CarDomain for car enthusiasts, Flickr for photo sharing, Gaia for gamers, Gopets for virtual pets, Joga Bonita for football or soccer, or Last.fm for music.

These are only a very few example. There are a great many more. 

Most social networking sites, however, are not dedicated to a specific group. They are general membership sites and the members themselves divide themselves into appropriate groups according to interests and compatibility. 

Almost all of the social networking sites are free to join. There are just a few that have membership fees. The site owners make their money from advertisers rather than from users. A few sites are only open to those who have been invited to join by other members. 

Most of these social networking sites provide you with your own blog when you join the site. You can make posts to your blog and you can invite others to post to your blog. The trick here is to also use the social bookmarking sites and upload links to your blog posts into them with the appropriate tags containing key words. 

The blogs on social networking sites are in addition to and not a replacement for blogs on your own website if you are an internet marketer and the social bookmarking sites should be used to upload links to both blogs. 

Social networking is easy and it is fun. It is a way that you can enhance your online business and have a lot of fun in the process. You can meet some of your very best potential customers on social networking sites. You can make friends and influence people as well. 

It has long been a well established fact that more business is actually conducted in social settings than in offices.

More deals are made on golf courses than in board rooms in the real world and more sales are made through the use of social networking sites on the Internet than through all of the paid-for advertising combined.

People HATE commercials but they don’t mind hearing their friends recommend a product or service. Not only do they not mind...they even go to a lot of trouble to seek out that information. 

In addition to being a great way to advertise a business social networking sites are also a great research tool and one that should never be overlooked. Rather than having to conduct a lot of expensive and time-consuming surveys for example, you can simply look through a social networking site and find out exactly what people are thinking about.

You can find out what their problems are and what measures they are taking to solve those problems. You can find out what their interests are and how they go about pursuing those interests. 

By using social networking sites as research tools, you can likely get more and better information in a single hour and for free than you could get by spending hours on sending out surveys and trying to decipher the results. 

One very interesting social networking site is called 43 things. That is the name of the site. On this social networking site people list their goals and then other people with similar goals discuss how to best achieve those goals.

Some goals that have been listed are ‘learn a foreign language, be a good parent, improve my memory, get in shape, lose weight, be a better gardener and the list just goes on and on.

As a research tool it would be hard to beat 43 things to find out what people are interested in and concerned about. 

Web 2.0 is great! It is driven by those who actually USE the internet and not by people who are sitting behind desks at large companies and who are out of touch with the real world. 

Social networking is simply a group of like-minded people exchanging information that is of mutual interest. That is all it is and all it has ever been.

It is important that when you are using social networking sites that you remember this and conduct yourself accordingly.

If you join a site and start just posting blatant advertisements, you are not going to be doing social networking.

You are simply doing advertising...which people hate. If you establish yourself as part of a group, then you are social networking and you will find that those who are members of your online social circle are the best help you can find anywhere. 

Social networking is valuable in and of itself but it can be made doubly valuable by using social networking in conjunction with social bookmarking. 

Join a social networking website. Find a group of people who are interested in the topic of your website but don’t start out advertising that.

Make posts to your own blog on the social networking sites as well as to the blogs of others. Add those links to your social bookmarking account. Be certain that you use the appropriate key words in those tags otherwise they are worthless. 

Altogether this is an excellent marketing strategy. It is a way to market your website and your products or services and have a lot of fun at the same time. You will meet people that you really do like and even admire and respect.

Friendships are not made for the purpose of profiting from them but they usually are profitable. 

Audio/Video/Podcasting

Why do I Need Audio, Video or Podcasting on My blog? 

Successful internet businesses all depend upon one common factor. That common factor is traffic. Traffic equals sales. Sales equal profit.

It doesn’t take a rocket scientist to figure out that a successful business must make sales and a profit and in order to make sales and profit it is essential that there are customers. 

Getting website traffic is exactly what all the fuss is about when marketers are discussing SEO (Search Engine Optimization).

The higher a site ranks in the search results that search engines provide to those using key words to find products and services, the more visitors will visit. More visitors = more sales = more profits. It is just as simple as that. 

Blogs have proven themselves to be very, very useful tools in the drive to creating more and better website traffic. People love blogs. Web 2.0 is built upon the idea of a user driven web and users want a voice.

Blogs give them that voice. It is a simple technology and it can even be found free on the internet. If you don’t have a blog site or a blog on your website, you are simply missing the SEO boat. 

The popularity of blogs has, of course, increased the number of blogs on the Internet many fold over this last year or so.

With the increase in numbers of blogs online comes an increase in competition for visitors to those blogs and, of course, stiffer competition for PageRank by search engines. 

So, the question, “Why do I need audio/video/podcasting on my blog?” is one that can be answered rather easily. You want visitors. You want a high PageRank. You want sales and profits. That’s why. 

Successful blogs are all about content. You’ve been told a million times that, on the internet, content is king and it is true. Search engine spiders consider content as one of the factors that determine page rank and there are two parts to content that are considered.

The first is how often the content changes. This is why it is very important that posts be made to blogs every single day...multiple posts are better than one long post. Key-work density is the other content factor that is considered by search engine spiders. 

Links found on the Internet to your website by search engine spiders is another factor that determines PageRank. That is the reason you should always make use of social bookmarking sites and add the links to your blog posts.

Each time you make a post the search engine spiders count it but the number of links to that post is even more important.

You can create one link but when others pick that link up and add it to their own favorite’s lists more links are created for search engine spiders to count. 

You probably already knew those things but did you know that the duration of visits to your site is also considered? Most visits to websites last thirty seconds or less. You can even actually see this statistic in the web-stats for your blog or website.

Search engine spiders like for visitors to websites to stay longer than thirty seconds and you like that, as well. The fact is the longer a visitor stays on your website, the better the chance is that he will make a purchase. 

That begs the question, ‘how do I get them to stay longer than thirty seconds?’ The answer to that one is audio/video/podcasts. It is a very simple calculation.

If a visitor is watching a video that lasts for say two minutes, how long will they stay on your site? Two minutes! Videos and podcasts are mesmerizing.

When a visitor begins to watch either, they will stay awhile. Search engine spiders love that and the longer they stay, the longer they are exposed to your advertisements for products and services that you sell. The longer they see the advertisements, the more likely they are to make a purchase. 

Now you should be aware of the fact that search engine spiders cannot ‘read’ audio and video content.

That is audio/video is not going to aid you in search engine optimization but it will help with the length of the visits made to your website.

The fact that search engine spiders can’t ‘read’ audio and video content also eliminates the duplicate content problem. 

How do I get audio and video for my blog?

Just to set your mind at ease right away, you don’t have to shoot your own video or record your own audio.

You can do that, of course, if you want to and if you have the equipment and the know-how but you really don’t have to. 

There are an abundance of sites on the internet that will happily (and freely) provide video and audio for you. All you have to do is download them, upload them to your site and tag them. That is pretty much it. 

Google has videos that you can use. The link is right there on the Google search page. Recently Google purchased YouTube for a reported one point six billion dollars.

You can find free videos there on almost any topic that you can imagine and likely a few topics that you would hope to never imagine.

You can find videos on topics that are related to the topic of your website or your blog that will be of interest to your visitors and when visitors are watching videos they aren’t surfing away from your site. 

How Do I Get Podcasts For My Blog? 

Now, podcasts you do have to create yourself. The good news is that is a fairly simple process that can be done without a lot of technical knowledge or ability. 

The term ‘podcast’ was actually coined by Ben Hammersley in the Guardian on February 2004. The word is a blend of the two words, ‘ipod’ and ‘broadcast’ but you don’t have to have an ipod to see a podcast or even to create a podcast. 

Very simply; podcasting is a way to publish audio and video online which lets software automatically find and download new broadcasts over a period of time by using RSS feeds that contain a link to the multimedia broadcast file.

You can create and publish your own audio program or video program or audio/video program and feed them to your audience who can then listen to or view them when they have to time or are so inclined. 

With nothing more than a personal computer, some software and a webcam if you are doing video, anybody can create a podcast and publish it. It isn’t rocket science. 

What Will My Blog Visitors Think About Audio, Video or Podcasts?

The short answer is that they are going to love them. A term that is sometimes used is ‘User Enhancement Optimization’.

You know what SEO (Search Engine Optimization) is but it is possible that UEO (User Enhancement Optimization) is equally or maybe even more important.

Remember...it is all about content. Content is what keeps a visitor on your website and content is what makes them make return visits to your website. It is a well known fact that purchases are seldom made on initial website visits.

A customer will likely return to the website up to seven times before he actually drags out his credit card and buys something.

You have to get them to come to your website for that first crucial visit but keeping them making return visits is just as important.

I can’t really think of a better way to keep them coming back that giving them something as attention getting as audio or video or podcasts. Can you? 

While it is true that people do read blog posts, we are a nation that is more geared toward audio and video than toward the written word.

We watch television...a lot. One picture really is worth more than a thousand words in today’s technologically centered world. 

Web 2.0 has created an internet that is user driven. The users are the ones who determine the success or failure of an internet business.

They are the determining factor of the way that websites are constructed. It once was said over and over that ‘the customer is always right’. That is still true but in the Web 2.0 world of internet marketing, the user is not only right, he is in charge. 

Web surfers no longer simply go to websites to read information. They go to websites to GET information and the love for that information to be delivered in audio and/or video formats. 

Your blog website has got to be outstanding. It has got to be original. It has to give the user a reason to visit in the first place and a reason to return often.

Think content, content, content and SEO as well as UEO and you can make your blog website successful. Audio, video and podcasts are the quickest, easiest and most efficient way to reach that goal.
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